Community Engagement
Preferences Survey Results

City of Santa Cruz Climate and
Energy Action Plan

This slide deck summarizes the findings from the City’s first CITY OF SANTA CRUZ
community engagement survey on community engagement 2030 CLIMATE
ACTION PLAN

preferences conducted between December 2020 and February
2021.



Survey Results: Demographics of Respondents (=299

Demographic Breakdown
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A * indicates that multiple responses were allowed.




Survey Results: Areas Where Respondents Live (=324

Outside of Santa Cruz

In the unincorporated area of Santa Cruz County
UCSC Campus

Westside Industrial

Upper Westside

Lower Westside

Mission Street

Harvey West

River Street. / Front Street
Downtown

Beach Area

Ocean Street

Water Street

Soquel Avenue

Carbonera Sphere

Upper Eastside

Lower Eastside

Eastside Sphere

Breakdown of area




Population Proportion by Neighborhood

Neighborhoods

City Population Breakdown
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The neighborhood map source is the City’s 2030 General
Plan. The source of population data is the 2010 census.




Survey Results: Age Distribution of Respondents (r-323)

Age Breakdown
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Survey Results: Respondents’ Climate Knowledge (=324

Climate Knowledge

m 1 -This is a new area for me

m 2 - | am learning about climate and/or sustainability issues

m 3 - | understand most of the information about climate and/or sustainability issues
® 4 - | have a wholistic understanding of climate and/or sustainability issues

m 5 -1am well versed in the area of climate and/or sustainability issues




Survey Results: Respondent’s Field of Work (»-457)"

Field of Work
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A * indicates that multiple responses were allowed.



Survey Results: Respondents’ Time Availability (=562

Time Availability: City Residents Time Availability: BIPOC
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A * indicates that multiple responses were allowed.




Survey Results: Respondents’ Time Availability (=562

Time Availability: Youth (age under 23)
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Time Availability: Beach Area Residents
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Survey Results: Respondents’ Time Availability (=562

Time Availability: All Respondents
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A * indicates that multiple responses were allowed.




Survey Results: Respondents’ Preferred Involvement

(n=844)*

Involvement: City Residents

Participate in an internship or service project as part of
the climate action process

Volunteer as a promotional partner sharing upcoming
engagement opportunities through my networks

| would like more information on becoming a
Community Climate Action Ambassador, expanding...

Participate in creative engagements

Contribute my knowledge to a topical working group
on one of my top interests indicated above

Participate in online surveys

Participate in short information sharing sessions with
subject matter experts

Participate in Virtual Community Workshops
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A * indicates that multiple responses were allowed.

Involvement: BIPOC

Participate in an internship or service project as part of
the climate action process

Volunteer as a promotional partner sharing upcoming
engagement opportunities through my networks

1 would like more information on becoming a

Community Climate Action Ambassador, expanding...

Participate in creative engagements

Contribute my knowledge to a topical working group
on one of my top interests indicated above

Participate in online surveys

Participate in short information sharing sessions with
subject matter experts

Participate in Virtual Community Workshops
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Survey Results: Respondents’ Preferred Involvement

(n=844)*

Involvement: Youth (under age of 23)

Participate in an internship or service project as part
of the climate action process

Volunteer as a promotional partner sharing

upcoming engagement opportunities through my...

| would like more information on becoming a
Community Climate Action Ambassador,...

Participate in creative engagements

Contribute my knowledge to a topical working group
on one of my top interests indicated above

Participate in online surveys

Participate in short information sharing sessions
with subject matter experts

Participate in Virtual Community Workshops
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A * indicates that multiple responses were allowed.

Involvement: Beach Area Residents

Participate in an internship or service project as part of
the climate action process

Volunteer as a promotional partner sharing upcoming
engagement opportunities through my networks

1 would like more information on becoming a Community
Climate Action Ambassador, expanding our capacity to...

Participate in creative engagements

Contribute my knowledge to a topical working group on
one of my top interests indicated above

Participate in online surveys

Participate in short information sharing sessions with
subject matter experts

Participate in Virtual Community Workshops
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Survey Results: Respondents’ Preferred Involvement
(n=844)*

Involvement: All Respondents

Participate in an internship or service project as part of the
climate action process

Volunteer as a promotional partner sharing upcoming
engagement opportunities through my networks

1 would like more information on becoming a Community
Climate Action Ambassador, expanding our capacity to...

Participate in creative engagements

Contribute my knowledge to a topical working group on one
of my top interests indicated above

Participate in online surveys

Participate in short information sharing sessions with
subject matter experts

Participate in Virtual Community Workshops
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A * indicates that multiple responses were allowed.



Survey Results: Interests - City Residents (r-1153)

Interests: City Residents

Tools and Dashboards for Public Engagement and Community Activation

Greenhouse Gas Emissions Tracking, Emissions Forecasting, and Emissions Reduction Goal Setting

Environmental Racism and Environmental Justice

Environmental Legislation and the California Environmental Quality Act

Green Jobs and the Green Economy

Connections between Sustainability, Health and Equity

Circular and Regenerative Economies (Recycling and Reusing Products)

Waste and Organic Materials

Sustainable Food Systems and Diet

Biodiversity, Tree Canopy and Carbon Sequestration

Transportation

Energy in Buildings and Infrastructure

The Concept of Carbon Neutrality

Progress on the 2020 Climate Action Plan
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A * indicates that multiple responses were allowed.
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Survey Results: Interests - BIPOC (r=1153)

Tools and Dashboards for Public Engagement and Community Activation

Greenhouse Gas Emissions Tracking, Emissions Forecasting, and Emissions Reduction Goal Setting

Envirc Racism and Envir Justice

Environmental Legislation and the California Environmental Quality Act

Green Jobs and the Green Economy

Connections between Sustainability, Health and Equity

Circular and Regenerative Economies (Recycling and Reusing Products)

Waste and Organic Materials

Sustainable Food Systems and Diet

Biodiversity, Tree Canopy and Carbon Sequestration

Transportation

Energy in Buildings and Infrastructure

The Concept of Carbon Neutrality

Progress on the 2020 Climate Action Plan

Interests: BIPOC

A * indicates that multiple responses were allowed.



Survey Results: Interests - Youth (n-1153)"

Interests: Youth (under age of 23)

Tools and Dashboards for Public Engagement and Community Activation

Greenhouse Gas Emissions Tracking, Emissions Forecasting, and Emissions Reduction Goal Setting

Envir Racism and Envir Justice

Environmental Legislation and the California Environmental Quality Act

Green Jobs and the Green Economy

Connections between Sustainability, Health and Equity

Circular and Regenerative Economies (Recycling and Reusing Products)
Waste and Organic Materials

Sustainable Food Systems and Diet

Biodiversity, Tree Canopy and Carbon Sequestration

Energy in Buildings and Infrastructure
The Concept of Carbon Neutrality

Progress on the 2020 Climate Action Plan

A * indicates that multiple responses were allowed.




Survey Results: Information Accessibility (r-151)

Means to Make Information Accessible to Community

Social Media/Online Posting | NG
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Respondent’s Communication Preferences

Communication Preferences

Email from City Staff

City Government Website

Newspaper digital and print ads

Instagram

Facebook

Radio

Community Calendars (Patch, NextDoor, etc)
Text messages

Twitter

Posters and Flyers

Other

LinkedIn
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